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Abstract
This study investigated Business Education students’ ratings of skills needed for self-reliance
in Oyo state colleges of education, Nigeria. The study adopted a descriptive survey research
design. The population of the study was 749. The sample for the study was 261 respondents
from the three colleges of education in Oyo State. A structured questionnaire containing 36
items was used to elicit responses from the respondents and generated data for the study. The
instrument which was face-validated by three experts from the Department of Business
Education, Faculty of Education, Nnamdi Azikiwe University, Awka was used to collect data
from the respondents. The study made use of Kuder-Richards formula (K-R 21) to determine
the reliability of the instrument and a reliability coefficient of 0.81 was obtained. The data
collected for the study were analyzed using mean to answer the research questions raised
and standard deviation to determine the closeness or otherwise of the responses from the
mean while t-test statistics was used to test the null hypotheses at 0.05 level of significance.
Findings from the analysis revealed that Business Educations students needed skills in
accounting, marketing and information and communication technology for self-reliance. It
was recommended amongst others that Students of Business Education should be trained in
basic skills capable of equipping them with appropriate ability to set up ventures of their own
as it will boost the economic growth of the nation and facilitates self-reliance.
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Introduction
Business Education is a type of education that is designed to inculcate in individuals

skills, knowledge, business spirit and acumen needed to thrive in the world of work and to
become self-reliant. Igboke (2000) viewed Business Education as a dynamic field of study
geared towards preparing youths and adults for and about business. Igboke (2000) further
asserted that education for business is a preparation for a career in business when instruction
is designed to prepare youths and adults for actual practice in the world of business. On the
other hand, education about business has to do with preparation of youths and adults for
intelligent and effective consumption of economic goods and services offered to society in
our free enterprise economy. Business Education is also seen as an educational programme
that prepares students for entry and advancement in jobs within business and to handle their
business affairs as well as to function intelligently as consumers and citizens in a business
economy (Abanyam, 2016).Nwaigburu and Eneogwe (2013) opined that Business Education
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represents a broad and diverse discipline that is included in all types of educational delivery
systems-elementary, secondary and tertiary institutions. It includes education for office
occupation, distribution, marketing occupations, accounting, business teaching, business
administration, business management, typewriting, stenography and secretarial education or
studies.Business Education will produce responsible, productive and self-reliant citizens.
This highlights the importance of Business Education in inculcating in the recipients
knowledge, values, attitudes and skills needed in the business world (Ezeani, 2012).The
growth and development of the economy depends largely on the kind of skills that the
graduates of our educational institutions are equipped with (Owenvbiugie & Ediagbonya,
2014). One of the educational institutions where these skills are expected to be imparted in
students is college of education.

College of Education according to the Nigerian Academy of Management
Administration cited in Abanyam (2016) is an educational programme created to prepare
individuals to be leaders and practitioners in education and related human service fields by
expanding and deepening understanding of education as a fundamental human endeavour in
helping society define and respond to its educational responsibilities and challenges. At this
stage of education, one of the programmes offered is Business Education which prepares
recipients for teaching profession, undertake job in industry and or creation of venture that is
owned, managed and controlled by the recipients after graduation. There are three colleges of
education in Oyo State one of which is owned by federal government while the remaining
two are owned by the State government. Nevertheless, National Commission for Colleges of
Education (NCCE) is the regulating body that approves content of the study and quality of
lecturers in both state and federal colleges of education in Nigeria. Ability to create self
venture is as a result of necessary skills which would have been imparted in the trainees
during the programme in the institutions.

Skill is seen as the ability to do a task expertly (Abanyam, 2014). Skill therefore can
be referred to mean ability and dexterity which if employed on a particular task such as
business, the result will commensurate with the predetermined objective and thus brings
about improved economic status. A person who acquires adequate skills in business activities
during the course of training stands the chance of setting up an occupation of his choice and
even capable of employing many others after the training. Such person is deemed to be self-
sufficient and self-reliant in the environment where he or she domiciles.

Self-reliance is the social and economic ability of an individual, a household or a
community to meet essential needs (including protection, food, water, shelter, personal
safety, health and education) in a sustainable manner and with dignity. Ogbonna (2012)
posited that self reliance refers to dependence on one’s own abilities, judgments, or resources
or independence. It thus means the ability to rely on oneself to do whatever should be done.
It entails the development of local markets, local production, local processing of previously
imported goods, and greater cooperation amongst local economic entities. Self-reliance is the
ability, commitment, and effort to provide the spiritual and temporal necessities of life for
self and family (Enwere, Ugwu, & Olawoyin, 2013). In order to be self-reliant, there is need
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to acquire certain skills which will equip individual for being on his or her own in the
society. Such skills include accounting skills, marketing skills and information and
communication technology skills.

Accounting is an area of study in Business Education that equips trainees with
requisite knowledge, dexterity and attitude relevant for handling financial calculations in any
occupation. Accounting skills however are the totality of skills ranging from record keeping;
financial management and reporting skills that are expected to promote effective financial
management of any business enterprise (Eze, Ezenwafor & Igberaharha, 2016). Accounting
skills involves ability to interpret financial statement, knowledge of accounts as a skill for
economic survival, preparing bank reconciliation statements, preparing daily cash reports as
an accounting skill for economic survival, ability to understand payroll and various
deductions, calculating depreciation as an accounting skill for economic survival,
acknowledging of factors involved in decision to grant loan by financial houses, ability to
avoid unplanned expenditures, ability to solve difficult and complex accounting and related
financial problems and ability to find sources of capital to start business and the recording of
business transactions.

Enoh (2013) asserted that marketing is the activity of presenting, advertising and
selling a company’s product in the best possible way. The sole aim of marketing is to ensure
that the products or services required by the customers or consumers are made available at
affordable prices with good profit margins. Enoh (2013) identified marketing skills needed
for business to succeed to include ability to set market goals, skills to determine the
customers’ needs, ability to choose the markets to serve, ability to identify advantages over
other competitors, ability to determine reasonable prices for the right products, competency
in serving the greatest possible number of customers, ability to demonstrate effective sales
promotion /advertising, ability to determine why existing products are selling well or poorly.,
ability to determine when to introduce new products which the customers need, skills to
determine when to allow reasonable credit facilities to trusted customers, competency to set
strategic plans to serve the identified market, ability to anticipate seasonal market
fluctuations and  ability to provide for seasonal market fluctuations.

Information and Communication Technology (ICT) involves the use of computers
and other electronic devices to process information (Ibelegbu, 2013). ICT as viewed by
UNESCO (2002) permeates the business environment, underpins the success of modern
corporations, and provides governments with an efficient infrastructure. At the same time,
ICT adds value to the processes of learning, and in the organization and management of
learning institutions. ICT skills are a set of skills which include skills needed for word
processing packages, internet access, accessing electronic mails, print document, use
scanning machines to send messages, install computer programmes and softwares, create
payroll for workers of different grade levels, conference calls and video conferencing for
staff meetings, enter and edit data, insert rows and columns in excel.

Statement of the Problem
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The overall expectation of the populace for graduates of any higher institutions
including colleges of education particularly Business Education Programme is to acquire
certain business knowledge, understanding, skills which will in turn avail them ample
opportunity to remain endlessly productive in the society. Oyo State graduates are equally
not left out of this robust hope to boost economy of the state. Despite the large turnout of the
graduates produced by the colleges of education in the State, there is still alarming rate of
unemployment owing to the fact that many of such graduates are in search of white collar
jobs that are not available. Ekankumo and Kemebaradikumo (2011) asserted that the
availability of white-collar jobs compared to the massive turnout of graduates from
universities as well as the National Youth Service Corps shows a negative ratio. National
Bureau of Statistics (NBS) (2017) disclosed that unemployment rate in Nigeria rose from
16.2% in the second quarter of 2017 to 18.8% in the third quarter of 2017. NBS (2017)
further posited that the number of people within the labour force who are unemployed or
underemployed increased from 13.6 million and 17.7 million respectively in second quarter
of 2017, to 15.9 million and 18.0 million in third quarter of 2017, statistics of which speaks
for all states of the federation including Oyo State. It is on the basis of the foregoing that this
study was aimed at investigating Business Education students’ ratings of skills needed for
self-reliance in Oyo state.

Purpose of the Study

The purpose of this study was to investigate Business Education students’ ratings of
skills needed for self-reliance in Oyo state. Specifically, the study determined:

1. The accounting skills needed by Business Education students for self-reliance.
2. The marketing skills needed by Business Education students for self-reliance.
3. The ICT skills needed by Business Education students for self-reliance.

Research Questions

The following research questions guided the study:

1. What are the accounting skills needed by Business Education students for self-
reliance?

2. What are the marketing skills needed by Business Education students for self-
reliance?

3. What are the ICT skills needed by Business Education students for self-reliance?

Null Hypotheses

The following null hypotheses were tested at 0.05 level of significance:

1. There is no significant difference in the mean ratings of male and female Business
Education students regarding the accounting skills needed for self-reliance.
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2. There is no significant difference in the mean ratings of state owned colleges
Business Education students and federal owned Business Education
studentsregarding marketing skills needed for self-reliance.

3. There is no significant difference in the mean ratings of male and female Business
Education students regarding the ICT skills needed for self-reliance.

Methodology

The design for the study was descriptive survey. The study was carried out in Oyo
State.  The population for the study consisted of 749 NCE II Business Education students of
government owned Colleges of Education in Oyo state.  Oyo State has three government
owned Colleges of Education in namely; Federal College of Education (Special), Oyo (237
NCE II Business Education students), Emmanuel Alayande College of Education (363 NCE
II Business Education students), Oyo and The College of Education Lanlate (149 NCE II
Business Education students), Oyo State. The sample size of the population was arrived at

with the aid of Taro Yamane sample size determination formula
2)(1 eN

N
n




which
resulted to a sample size of 261. Proportionate stratified sampling technique was used in
drawing the sample from each of the colleges.  The instrument titled Skills Needed for Self-
Reliance Questionnaire (SNEFSEQ) was developed by the researcher to collect data for the
study. The instrument consisted of 36 items measured on a five point rating scale of Very
Highly Needed (VHN = 5 points), Highly Needed (HN= 4 points), Rarely Needed (N = 3
points), Needed (N = 2 point) and Not Needed (NN = 1 point). The instrument was divided
into two parts: A and B.

Part A of the instrument collected personal information of the respondents while part
B was divided into three sections: section 1 with 12 items on accounting skills which
addressed research question 1, section 2 with 12 items elicited information relating to
marketing skills and addressed research question 2 while section 3 with 12 items was used to
obtain information from the respondents on ICT skills to address research question 3.  The
instrument was face-validated by three experts from the Department of Business Education,
Faculty of Education, Nnamdi Azikiwe University, Awka.  Corrections were accordingly
effected. The reliability of the instrument was determined through application of Kuder-
Richards formula (K-R 21) and a reliability coefficient of 0.81 was obtained.  The instrument
was considered reliable based on the reliability value obtained. The instrument was
administered through direct contact with the respondents and out of the total 261 copies
administered, 257 copies were retrieved and used for analysis. The research questions were
answered using mean and standard deviation while t-test inferential statistics was employed
to test the null hypotheses at 0.05 level of significance.

In answering the research questions, any mean found between 3.0 and 5.0 was
interpreted as Needed (N) while mean below 3.0 was interpreted as Not Needed (NN).  The
standard deviation was also employed to indicate how scattered or close the opinions of
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respondents are around the mean.  Where the Standard Deviation was high, the individual
responses varied greatly, where the Standard Deviation was low, the respondents were taken
to be close in their opinions.  Null hypothesis was rejected where p-value was less than or
equal to 0.05 level of significance, hypothesis was not rejected where p-value obtained was
greater than 0.05.

Results

Table 1: Mean Ratings and t-test Analysis on Accounting Skills Needed by Business
Education Students for Self-Reliance (N=257)

S/N Items Statement Remark
1

SD1
2

SD2 df t-cal Sig.

1. Skills to interpret financial statement 4.73 Needed 4.8 .57 4.7 .55 255 .91 .36

2. Knowledge of accounts as a skill for economic

survival

4.44 Needed 4.6 .64 4.3 .91 255 2.7 .00

3. Preparing bank reconciliation statements 4.43 Needed 4.4 .75 4.2 .77 255 .19 .84

4. Preparing daily cash reports as an accounting skill for

economic survival

4.57 Needed 4.7 .66 4.5 .75 255 1.6 .12

5. Skills to understand payroll and various deductions 4.32 Needed 4.2 .81 4.3 .92 255 .61 .54

6. Calculating depreciation as an accounting skill for

economic survival

4.34 Needed 4.3 .73 4.2 .76 255 .89 .37

7. Acknowledging of factors involved in decision to

grant loan by financial houses

4.43 Needed 4.5 .75 4.3 .90 255 1.5 .13

8. Skills to avoid unplanned expenditures 4.58 Needed 4.6 .68 4.5 .55 255 .26 .79

9. Skills to solve difficult and complex accounting 4.36 Needed 4.4 .74 4.4 .83 255 1.4 .17

10. Skills to find sources of capital to start business 4.43 Needed 4.3 .69 4.2 .80 255 .18 .85

11. Prepare simple budget 4.28 Needed 4.3 .73 4.1 .85 255 1.8 .07

12. Take stock of good time to time 4.21 Needed 4.3 .75 4.3 .76 255 1.7 .09

Key: = item mean; 1= Mean of male business education students (93); 2= Mean of female business education
students (164); SD1= Standard Deviation of male business education students; SD2= Standard Deviation of female
business education students; df= degree of freedom; Sig = probability value (0.05); t-cal= calculated value of t-test.

From Table 1, items 1-12 had mean scores above the cut-off point of 3.0, indicating
needed. Therefore, respondents needed accounting skills for self-reliance. Table 1 also shows
t-test calculated and p-values for items 1-12. Only item 2 has its p-value less than 0.05 while
the remaining 11 items have their p-values greater than 0.05. Since the rest of the items have
their p-values greater than 0.05, there exist enough evidence not to reject the null hypothesis.
It therefore implies that there is no significant difference in the mean ratings of Business
Education students regarding the accounting skills needed for self-reliance based on their
gender. The standard deviations of the respondents are low and not far from one another, it
means that the respondents’ ratings of accounting skills are closely related.
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Table 2: Mean Ratings and t-test Analysis on Marketing Skills Needed by Business
Education Students for Self-Reliance (N=257)

S/N Items Statement Remark
1

SD1
2

SD2 df t-cal Sig.

13. Skills to set market goals 4.49 Needed 4.4 .78 4.5 .69 255 1.2 .24

14. Skills to determine the customers’ needs 4.38 Needed 4.3 .80 4.4 .75 255 .83 .41

15. Skills to choose the markets to serve 4.10 Needed 4.2 .90 4.0 .94 255 1.4 .15

16. Skills to identify advantages over other competitors 4.09 Needed 4.1 .72 4.0 .86 255 1.2 .22

17. Skills to determine reasonable prices for the right

products

4.37 Needed 4.5 .63 4.2 .93 255 2.9 .00

18. Skills in serving the greatest possible number of

customers

4.22 Needed 4.2 .84 4.2 .92 255 .36 .72

19. Skills to demonstrate effective sales promotion

/advertising

4.42 Needed 4.3 .78 4.4 .70 255 .30 .76

20. Skills to determine why existing products are selling well

or poorly

4.51 Needed 4.4 .76 4.5 .67 255 .29 .77

21. Skills to determine when to introduce new products which

customers need

4.60 Needed 4.6 .63 4.5 .73 255 1.2 .25

22. Skills to determine when to allow reasonable credit

facilities to trusted customers

4.49 Needed 4.5 .85 4.4 .74 255 .43 .67

23. Skills to set strategic plans to serve the identified market 4.39 Needed 4.3 .80 4.3 .73 255 .03 .97

24. To anticipate seasonal market fluctuations 4.36 Needed 4.4 .80 4.3 .78 255 .88 .38

Key: = item mean; 1= Mean of business education students (Federal- 81); 2= Mean of business education
students (State- 176); SD1= Standard Deviation of business education students (Federal); SD2= Standard Deviation
of business education students (State); df= degree of freedom; Sig = probability value (0.05); t-cal= calculated value
of t-test.

From Table 2, items 13-24 had mean scores above the cut-off point of 3.0, indicating
needed. Therefore, respondents needed marketing skills for self-reliance. Table 2 also reveals
t-test calculated and p-values for items 13-24. Only item 17 has its p-value less than 0.05
while the remaining 11 items have their p-values greater than 0.05. Since the rest of the items
have their p-values greater than 0.05, there exist enough evidence not to reject the null
hypothesis. It therefore implies that there is no significant difference in the mean ratings of
Business Education students regarding the marketing skills needed for self-reliance based on
their institution type. The standard deviations of the respondents are low and not far from one
another, it means that the respondents’ ratings of marketing skills are closely related.
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Table 3: Mean Ratings and t-test Analysis on ICT Skills Needed by Business Education
Students for Self-Reliance (N=257)

S/N Items Statement Remark
1

SD1
2

SD2 df t-cal Sig.

25. Skills needed for word processing packages 4.19 Needed 4.3 .80 4.1 .80 255 .62 .08

26. Internet access 4.98 Needed 4.1 .93 3.8 .95 255 1.7 .02

27. Accessing electronic mails 4.16 Needed 4.1 .80 4.1 .82 255 2.3 .69

28. Print document 3.75 Needed 4.4 .69 4.3 .78 255 .40 .00

29. Use scanning machines to send messages 4.38 Needed 4.5 .76 4.5 .72 255 3.0 .57

30. Install computer programmes and softwares 3.55 Needed 4.6 .65 4.4 .79 255 .56 .79

31. Create payroll for workers of different grade levels 4.19 Needed 4.3 .81 4.1 .89 255 .25 .00

32. Conference calls and video conferencing for staff meetings 4.31 Needed 4.4 .75 4.2 .88 255 2.7 .08

33. Enter and edit data 4.32 Needed 4.5 .70 4.2 .92 255 2.2 .07

34. Insert rows and columns in excel 4.24 Needed 3.9 .66 3.8 .71 255 1.7 .00

35. Use communication software 3.63 Needed 4.3 .75 4.1 .92 255 2.9 .06

36. Use enterprise resource planning 4.25 Needed 4.3 .88 4.1 .96 255 1.6 .10

Key: = item mean; 1= Mean of male business education students (93); 2= Mean of female business education
students (164); SD1= Standard Deviation of male business education students; SD2= Standard Deviation of female
business education students; df= degree of freedom; Sig = probability value (0.05); t-cal= calculated value of t-test.

From Table 3, items 25-36 had mean scores above the cut-off point of 3.0, indicating
needed. Therefore, respondents needed ICT skills for self-reliance. Table 3 also discloses t-
test calculated and p-values for items 25-36. Only items 26, 28, 31 and 34 have their p-values
less than 0.05 while the remaining 8 items have their p-values greater than 0.05. Since the
rest of the items have their p-values greater than 0.05, there is therefore enough evidence not
to reject the null hypothesis. It therefore means that there is no significant difference in the
mean ratings of Business Education students regarding the ICT skills needed for self-reliance
based on their gender. The standard deviations of the respondents are low and not far from
one another, it means that the respondents’ ratings of ICT skills are closely related.

Discussion of Results

Result in Table 1 shows that all accounting skills were needed by Business Education
students for self-reliance. This is in agreement with the study of Eze, Ezenwafor and
Igberaharha (2016) which indicated that Business Education graduates highly needed
accounting skills for self-employment. However, the result of test of null hypothesis in Table
1 shows that only item 2 has its p-value less than 0.05 with the rest having their p-values
greater than 0.05. It therefore implies that there is no significant difference in the mean
ratings of Business Education students regarding the accounting skills needed for self-
reliance based on their gender. This finding is in consonance with the finding ofEze,
Ezenwafor and Igberaharha (2016) who found that gender did not significantly affect the
respondents mean ratings on the extent Business Education graduates need accounting and
office technology and management skills for self-employment. Accounting skills if
thoroughly taught at the colleges of education in Oyo and any other college, students would
be able to possess skills to have a good record/stock keeping and to prepare and interpret
financial statement of the business under their control or management.
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Result in Table 2 reveals that all marketing skills were considered needed by
Business Education students for self-reliance. This finding lends credence to the findings of
Enoh (2013) who found that self-employed building craftsmen block moulders needed to
acquire marketing skills in order to set clear market goals. Also, Table 2 indicates that only
item 17 has its p-value less than 0.05 with the remaining items greater than 0.05. This reveals
that there is no significant difference in the mean ratings of Business Education students
regarding the marketing skills needed for self-reliance based on their institution type. This
finding is in contradiction to the findings of Eze, Ezenwafor and Igberaharha (2016) who
found that gender had significant effect on the Business Education graduates mean ratings of
the extent they need marketing skills. The graduates of Business Education programme of
colleges of education in Oyo State and those of other colleges as well would be able to
benefit from teaching of marketing skills acquired as it will enable them set good market
goals determine customer’s needs in the environment of their businesses and identify
advantages over other competitors.

Result in Table 3 indicates that Business Education students needed all ICT skills for
self-reliance.  The outcome of this study is in line with Okoli and Binuomote (2015) who
reported that Business Education students needed ICT skills for entrepreneurship
development. This finding is also in support of the finding of Akpotohwo, Watchman,
Ogeibiri (2016) who noted that ICT skills are required by Business Education students to
achieve success in business enterprise. The skill acquisition in ICT will pave the way for
Business Education students of colleges of education in Oyo State to keep themselves in line
with the technological advancement in the world of business. These skills will help them
understand how to chat business matter via internet, prepare business report in word
environment, browse web, make video call and the like. All these will then encourage the
business activities.

Conclusion

The purpose of this study was to investigate Business Education students’ ratings of
skills needed for self-reliance in Oyo state. Data were collected, analyzed and interpreted.
Based on the findings of the study, it was concluded that Business Education students of the
colleges of education in Oyo State needed skills in accounting, marketing and information
and communication technology for self-reliance.

Recommendations

Based on the findings of this study, the following recommendations were made:

1. Students of Business Education should be trainedby Lecturers in basic skills capable
of equipping them with appropriate ability to set up ventures of their own as it will
boost the economic growth of the nation and facilitates self-reliance.
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2. Necessary training equipments should be made available by State and
FederalGovernments agencies to the students for them to acquire the needed skills to
function well in the world of work as employer of labour.

3. That education authority such as ministry of education should create enough
awareness through seminars, conferences, symposia and workshopamong the experts
in charge of tertiary education about teaching of skills relevant to becoming self-
reliant in order to encourage lunching self-reliance goal among the students.
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